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Image of Teens Today 

  55% of all online American youth age 12-17 use an online 
social networking site* 

  61% of teens age 14-17 have a social networking profile 

  48% of teens go to a social networking site at least 1 time per 
day 

Technology  is not a replacement of traditional services, but 
an enhancement. 

* 2007 Pew Internet and American Life Project 
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What is Facebook? 

  Mission:  give people the power to share and make the world 
more open and connected. 

  Social networking originally created for college students 
with a valid .edu email address 

  2005, opened to high school students 

  A short time later, opened to all 
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Why use Facebook? 

  Common public health principal “Your population will not 
come to you, you must go to your population” 

  Teens are using Facebook – engrained in their culture 

  Facebook is easy to use – not any technical developing 
  Can pick how to set-up your page 

  Can be listed as non-profit, business, etc. 

  Facebook is continuing to grow 
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Ballard Teen Health Center’s Goals  
for Using Facebook 

  Provide a library of valid health information 

  Create an open forum to get students input and feedback 

  Promote use of the Teen Health Center 
  Trying to overcome the misperception that clinic is only for 

reproductive care 
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Interface 

Profile Page 

Statistics 

Wall Video and 
Pictures 
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Profile Page 

• Acts as Homepage for site 

• Set as non-profit 
• Website 
• Company Overview 
• Mission 
• Products 
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Wall 

• Place for administrator to post 
information 

• Fans can post information and 
comment on administrator’s 
post 



+
Videos and Pictures 
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Statistics 

 Demographics 

 Page Interactions 
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Statistics (cont) 

Demographical 
Information 
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Statistics (cont) 

Use drop down to access 
more statistics in graph 
form including: 

• Page Views 
• Unique Views 
• Total Interactions 
• Wall Posts 
• Discussion Topics 
• Fans 
• New Fans 
• Reviews 
• Photo Views 
• Audio Plays 
• Video Plays 
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Ways to Utilize Facebook 
  Post upcoming school event 

  Link to reliable health information websites 

  Send mass messages to all fans 

  Post links to safety resources 
  If someone searches the computer’s history, they would only find 

Facebook  
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Engaging Students 

  Videos on Wall 

  Pictures 

  Scavenger Hunt Give-a-ways 
  Objectives: 

  1. Get new fans to page 

  2. Increase interaction of current fans 

  Use www.surveymonkey.com to ask questions 

  Students need to search Facebook page for answers to questions 
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Example Questions from 
Scavenger Hunt 

  1. How many high school girls are physically or sexually 
abused by their boyfriends? 
(Hint: Look through the pictures of Facebook) 
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How to advertise 
  Promotional Posters 

  Advertising Cards 

 #1 Way 
 Users see their friend became a fan of your 

page 
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Positives to Social Networking 

  Cost-effective 

  Able to do remotely 

  Link together with other organizations 
  Fans of CDC, Sex etc. 

  This creates a direct link to these pages from our page. 

  Meet population where they are 

  Some sites accessible on mobile phone 
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Barriers to Social Networking 

  Requires Organizational Buy-in 

  Need high level of flexibility unless designing your own site 

  Most schools and workplaces block social networking 

  Limits how often people can view the website 

  Limited audience – only those online 

  Rapidly changing 
  Needs a reliable employee to manage and control page 
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Tips to developing own social 
networking site 

  Include disclaimer when using for health education 
  Our disclaimer: This content is reviewed regularly and is updated when new and 

relevant evidence is made available. This information is neither intended nor implied 
to be a substitute for professional medical advice. Always seek the advice of your 
physician or other qualified health provider prior to starting any new treatment or 
with questions regarding a medical condition. 

  Explore Privacy Levels 
  Especially when working with teens, remind them you cannot see 

their information 

  Determine which site is best for you purposes 

  Designate an administrator who is devoted to checking and 
updating page 
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Questions? 

Kya Schnettler 
kya.schnettler@swedish.org 

206-386-3380 

Community Health Education Specialist 

Swedish Medical Center - Seattle 


